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第四章是基于 SCP 范式的上海文化创意产业发展现状分析。主要按照 SCP
范式框架（市场结构——市场行为——市场绩效）对上海文化创意产业发展现状
进行分析。 








     
















Cultural and creative industries, an emerging industrial model, are gradually 
playing an important role in the development of global economy in recent years. It has 
a promising future because of its significance and strategic meaning in the fields of 
scientific development, homegrown and creativity, and realization of transforming of 
economy growth channel. Industrial cluster, one of features of cultural and creative 
industries, is very important in the development of cultural and creative industries. 
This article is divided into six parts： 
The first chapter is an introduction. It introduces the background and the 
innovation of the study, including four research methods such as the comparative 
method, the SWOT analysis, empirical research method as well as SCP analysis. 
The second chapter is an overview of the theories of cultural and creative 
industries, the theories of industrial cluster, and the concept and formation mechanism 
of the cultural and creative industrial cluster. Compared to other industries, cultural 
and creative industries show stronger cluster characteristics and the cluster features 
have been confirmed by the development of cultural and creative industries in the 
world. 
The third chapter is an introduction of cultural and creative industrial cluster in 
Shanghai. This chapter is about four main heads, including development background, 
form conditions, management modes and distribution characteristics. 
The forth chapter analyses the development status of cultural and creative 
industries in Shanghai based on SCP analysis, mainly about Structure, Conduct and 
Performance. 
The fifth chapter is a SWOT analysis on the cultural and creative industries 
cluster in Shanghai. SWOT analysis method is applied to the analysis of the 
advantages and disadvantages of the cultural and creative industrial cluster, as well as 
opportunities and threats. 















industrial cluster in Shanghai. According to the experience from other countries, 
author put forward a proposal for the development of cultural and creative industrial 
cluster in Shanghai. 
The last chapter is the conclusion.  
 








































第一章  绪论 ........................................................................................................... 1 
1.1  选题背景及意义 ......................................................................................... 1 
1.2  本文的研究方法 ......................................................................................... 2 
1.2.1  比较研究法 ........................................................................................ 2 
1.2.2  SWOT 分析法 ................................................................................... 2 
1.2.3  实证研究法 ........................................................................................ 3 
1.2.4  SCP 范式分析法 ............................................................................... 3 
1.3  本文的创新点 ............................................................................................. 4 
1.3.1  选题角度的创新 ................................................................................ 4 
1.3.2  研究方法的创新 ................................................................................ 4 
第二章  文化创意产业集群理论概述 ............................................................. 5 
2.1  文化创意产业基本概念 ............................................................................. 5 
2.1.1  国外文化创意产业的定义 ................................................................ 5 
2.1.2  国内文化创意产业的定义 ................................................................ 6 
2.1.3  文化创意产业释义与辨析 ................................................................ 7 
2.1.4  文化创意产业的范畴 ........................................................................ 8 
2.1.5  文化创意产业的特征 ...................................................................... 14 
2.1.6  我国文化创意产业发展现状 .......................................................... 15 
2.2  产业集群基本概念 ................................................................................... 16 
2.2.1  国外产业集群理论 .......................................................................... 17 















2.2.3  国外产业集群类型 .......................................................................... 19 
2.2.4  国内产业集群类型 .......................................................................... 20 
2.2.5  产业集群释义与辨析 ...................................................................... 21 
2.3  文化创意产业集群基本概念 ................................................................... 22 
2.4  文化创意产业集群的形成机制 ............................................................... 22 
2.4.1  生产要素 .......................................................................................... 22 
2.4.2  社会需求 .......................................................................................... 23 
2.4.3  支撑产业 .......................................................................................... 24 
2.4.4  环境因素 .......................................................................................... 24 
第三章  上海文化创意产业集群概述 ........................................................... 26 
3.1  上海文化创意产业集群的发展背景 ....................................................... 26 
3.2  上海文化创意产业集群的形成条件 ....................................................... 27 
3.2.1  发达的城市经济 .............................................................................. 27 
3.2.2  便捷的市政交通 .............................................................................. 28 
3.2.3  丰富的人才储备 .............................................................................. 28 
3.2.4  积极的公共政策 .............................................................................. 29 
3.3  上海文化创意产业集群的管理模式 ....................................................... 29 
3.3.1  自上而下推动型 .............................................................................. 29 
3.3.2  自下而上成长型 .............................................................................. 31 
3.3.3  自发形成与政府推动结合型 .......................................................... 32 
3.4  上海文化创意产业集群的分布特征 ....................................................... 34 
3.4.1  在大学等文化中心广泛分布 .......................................................... 34 
3.4.2  在城市内环线以内集中分布 .......................................................... 36 
3.4.3  在苏州河沿岸密集分布 .................................................................. 37 
第四章  基于 SCP 范式的上海文化创意产业发展现状分析 ................ 39 
4.1  市场结构分析 ........................................................................................... 39 
4.1.1  市场集中度 ...................................................................................... 39 
4.1.2  经济规模 .......................................................................................... 40 















4.1.4  进出入壁垒 ...................................................................................... 43 
4.2  市场行为分析 ........................................................................................... 43 
4.2.1  国家与政府投融资 .......................................................................... 43 
4.2.2  民营投资 .......................................................................................... 43 
4.2.3  国有和民营联合投资 ...................................................................... 44 
4.3  市场绩效分析 ........................................................................................... 44 
4.3.1  利润率 .............................................................................................. 44 
4.3.2  科学技术进步 .................................................................................. 44 
4.3.4  社会效益 .......................................................................................... 45 
第五章  上海文化创意产业集群发展的 SWOT 分析 ................................. 46 
5.1  上海文化创意产业集群发展的优势条件 ............................................... 46 
5.1.1  持续优化的政策环境 ...................................................................... 46 
5.1.2  快速发展的经济水平 ...................................................................... 46 
5.1.3  逐渐成熟的消费环境 ...................................................................... 47 
5.1.4  不断丰富的人才资源 ...................................................................... 47 
5.2  上海文化创意产业集群发展的劣势 ....................................................... 48 
5.2.1  同质化竞争严重 .............................................................................. 48 
5.2.2  政府管理缺位 .................................................................................. 48 
5.2.3  经营模式单一 .................................................................................. 49 
5.2.4  专业人才匮乏 .................................................................................. 49 
5.3  上海文化创意产业集群发展的机遇 ....................................................... 50 
5.4  上海文化创意产业集群发展的挑战 ....................................................... 50 
第六章  上海文化创意产业集群的发展探索 ............................................. 52 
6.1  国内外文化创意产业集群发展的经验借鉴 ........................................... 52 
6.2  上海文化创意产业集群的发展策略 ....................................................... 53 
6.2.1  明确政府定位，强化政策支持 ...................................................... 53 
6.2.2  促进市场竞争，保护知识产权 ...................................................... 54 
6.2.3  吸引创意群体，培养专业人才 ...................................................... 55 















6.2.5  考量供应模式，转变管理方式 ...................................................... 56 
6.2.6  发挥世博效应，打造创意城市 ...................................................... 56 
结  语 ....................................................................................................................... 57 
附录一：上海各区主要文化创意产业园区目录 ........................................ 59 
附录二：上海市创意产业集聚区认定管理办法（试行） ..................... 60 
附录三：2008 年上海文化创意产业大事记 ................................................ 63 
附录四：2009-2012 年文化产业发展政策法规大事记 ........................... 65 
附录五：攻读硕士学位期间的科研成果 ...................................................... 67 
参考文献 ................................................................................................................... 68 

















Table of Contents 
Abstract in Chinese ................................................................................................ I 
Abstract in English ............................................................................................... III 
Contents in Chinese ............................................................................................... V 
Contents in English .............................................................................................. IX 
ChapterⅠ Introduction ....................................................................................... 1 
1.1 Background .................................................................................................... 1 
1.2 Research Approach ........................................................................................ 2 
1.2.1 Comparative Method ............................................................................ 2 
1.2.2 SWOT Analysis Method ....................................................................... 2 
1.2.3 Empirical Method ................................................................................. 3 
1.2.4 SCP Analysis Method ........................................................................... 3 
1.3 Innovation ....................................................................................................... 4 
1.3.1 Innovation of the Selection Perspective ................................................ 4 
1.3.2 Innovation of the Research Approach ................................................... 4 
ChapterⅡ Overview of Cultural and Creative Industries ..................... 5 
2.1 Basic Concept ................................................................................................. 5 
2.1.1 Definition in Foreign Countries ............................................................ 5 
2.1.2 Definition in China ............................................................................... 6 
2.1.3 Paraphrase of the Cultural and Creative Indutries ................................ 7 
2.1.4 Category of Cultural and Creative Industries ....................................... 8 
2.1.5 Characteristics of Cultural and Creative Industries .............................. 9 
2.1.6 Developmental Status in China ........................................................... 15 
2.2 Overview of Industrial Cluster ................................................................... 16 
2.2.1 Definition in Foreign Countries .......................................................... 17 















2.2.3 Category in Foreign Countries ............................................................ 19 
2.2.4 Category in China ............................................................................... 20 
2.2.5 Paraphrase of Industrial Cluster .......................................................... 21 
2.3 Concept of Creative Industrial Cluster ...................................................... 22 
2.4 Formation Mechanism of Creative Industrial Cluster ............................. 22 
2.4.1 Factors of Production .......................................................................... 22 
2.4.2 Social needs ........................................................................................ 23 
2.4.3 Supporting Industry ............................................................................ 24 
2.4.4 Environmental factors ......................................................................... 24 
ChapterⅢ Development of Creative Industries in Shanghai .............. 26 
3.1 Development Background ........................................................................... 26 
3.2 Development Conditions ............................................................................. 27 
3.2.1 Developed City Economy ................................................................... 27 
3.2.2 Convenient Transportation .................................................................. 28 
3.2.3 Abundant Talents Reserves ................................................................. 28 
3.2.4 Positive Public Policies ....................................................................... 29 
3.3 Management Models .................................................................................... 29 
3.3.1 Dominant Model ................................................................................. 29 
3.3.2 Spontaneous Model ............................................................................. 31 
3.3.3 Spontaneous-Governmental Model .................................................... 32 
3.4 Distribution Characteristics ........................................................................ 34 
3.4.1 Around the Cultural Center ................................................................. 34 
3.4.2 Within the Inner Ring Road of the City .............................................. 36 
3.4.3 Along the Suzhou River Coast ............................................................ 37 
ChapterⅣ Analysis of Cultural and Creative Industries in Shanghai 
Based on SCP Method ......................................................................................... 39 
4.1 Structure ....................................................................................................... 39 
4.1.1 Market Concentration Rate ................................................................. 40 















4.1.3 Industrial Structure .............................................................................. 42 
4.1.4 Barriers of Entry ................................................................................. 43 
4.2 Conduct ......................................................................................................... 43 
4.2.1 Government ......................................................................................... 43 
4.2.2 Individually-run Enterprises ............................................................... 43 
4.2.3 Joint Investment .................................................................................. 44 
4.3 Performance ................................................................................................. 44 
4.3.1 Profit Margin ....................................................................................... 44 
4.3.2 Scientific-technical Progress ............................................................... 44 
4.3.4 Social Effect ........................................................................................ 45 
ChapterⅤ  SWOT Analysis on Cultural and Creative Industrial 
Cluster in Shanghai .............................................................................................. 46 
5.1 Strengths ....................................................................................................... 46 
5.1.1 Environmental Policy .......................................................................... 46 
5.1.2 Economic Quality Level ..................................................................... 46 
5.1.3 Consumer Culture Surroundings ......................................................... 47 
5.1.4 Creative Human Resource .................................................................. 47 
5.2 Weaknesses ................................................................................................... 48 
5.2.1 Homogeneous Competition ................................................................ 48 
5.2.2 Government Administration ................................................................ 49 
5.2.3 Operating Model ................................................................................. 49 
5.2.4 Inter-Disciplinary Talents .................................................................... 49 
5.3 Oportunities .................................................................................................. 50 
5.4 Threatens ...................................................................................................... 50 
ChapterⅥ Exploration of Cultural and Creative Industrial Cluster 
in Shanghai .............................................................................................................. 52 
6.1 Experience References from Other Countries .......................................... 52 















6.2.1 Clear Government Position， Strengthen Policy Support ................. 53 
6.2.2 Promot Market Competition， Protect Intellectual Property ............ 54 
6.2.3 Attract Creative Groups， Cultivate Compound Talents .................. 55 
6.2.4 Root in Local Culture， Shape the Cultural Brands ......................... 55 
6.2.5 Consider Supply Model， Change Management Methods ............... 56 
6.2.6 Take Advantage of Expo Effect， Build a Creative City .................. 56 
Conclusion ............................................................................................................... 57 
AppendixⅠ：The Main Creative Industrial Cluster in Shanghai ..... 59 
AppendixⅡ：Creative Industrial Cluster Administration ................... 60 
AppendixⅢ：2008 Creative Industries Memorabilia in Shanghai .... 63 
AppendixⅣ：2009 Policies of Creative Industries Memorabilia........ 65 


















第一章  绪论 
1 
第一章  绪论 







速发展。2000 年，全球创意经济的规模达 220 亿美元，占全球国民生产总额（3020
亿美元）的 7.3%，而且每年以 5%的速度增长，在一些国家，增长的速度更快，
如美国达 14%，英国为 12%，超出总体经济增长速度的 3—5 倍，按此计算，到
2020 年，全球创意经济将高达 610 亿美元。①在这样的时代背景下，上海市也抓
住了文化创意产业的发展良机。2008 年，上海文化创意产业在产业结构调整的
过程中，通过创意设计、咨询策划、会展服务、媒体传播等方式，有效地提升了
制造业的核心竞争力。2008 年，上海文化创意产业实现总产出达到 3413.55 亿
元，总产出增加值为 1048.75 亿元，比上年增长 18.3%，占当年全市 GDP 的比例









                                                 




























总数 43534 87.52 3413.55 1048.75 
1、研发设计 14158 43.31 1821.13 529.32 
2、建筑设计 3808 11.24 420.52 129.96 
3、文化传媒 878 2.87 124.84 53.39 
4、咨询策划 18180 22.58 769.05 258.27 






1.2  本文的研究方法 
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